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Precedent anthroponyms in the German
newspaper discourse (based on the book
by Heinrich Hoffmann “Struwwelpeter”)

The research is aimed at identification and
description of the factors that affect literary onyms
getting the status of national precedent namesbased
on the literary characters from the book by Hoffmann
“Struwwelpeter”. The issue of the nature of a proper
name is still under consideration. The system of
precedent onymsis a national linguistic and cultural
value that stores the information about the history of
language and society.

Key words: actualization in discourse, precedent
name, precedent anthroponym, meaning structure,
lexicalization of a name, newspaper discourse.

(Crarpsa moctymmna B pepakmuto 27.01.2017)
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®PA3EOQJIOTUS B AYTEHTUYHOM
AHI'VIOA3BIYHOM BU3HEC-
JUCKYPCE: OHTOJIOT'UA

N ®YHKIIMOHUPOBAHUE

Tokaszano, Kax ¢ NOMOWbIO Memooa cemuomue-
cKolUl cmpamugurayuu pasmsie uobl Gpaszeono-
euu mozym 6vimv 000co0NIeHbl 0151 8bIABNEHUSA 8
AYMEHMUUHOM AH2LOSA3bIYHOM OU3HEC-OUCKYpCe
UX KOTUYECMBEHHBIX COOMHOWEHUIL U Ol ONUCA-
HUSL UX (DYHKYUOHAILHOU CeyU@UKLUL.
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KntoueBble crioBa: OusHec-OUCKypc, cmpamuguxa-
yus, @paseonocusi, uOUOMA, QPazeonioculecKas
eOuHuYa, Ppaszoswvlii enazon, GyHKYus.

K Hacrosimemy BpeMEHH B OTCYCCTBCHHOM
HAYKE O SI3bIKC HAKOIUICH OOJIBIIION OMBIT HCCIIC-
nmoBaHus ¢paszeosoruu. Opazeosorus Kak Hayka
H3y4YaeT «(Ppa3eoIOTHISCKUI COCTaB S3bIKA B €T0
COBPEMCHHOM COCTOSIHUM W HCTOPHYCCKOM pa3-
BuTHM» [24, c. 560-561]. Axanemuk B.B. Buno-
TPazioB BBEJ TPHU MOHSATHA: «(Hpa3eororndecKue
cpamieHnss — abCONIOTHO HENENUMBIC, HEepaso-
JKUMBIC, 3HAUCHHE KOTOPBIX COBEPIICHHO HE3a-
BHUCUMO OT HX JICKCHYECKOT0 COCTaBa, OT 3HAYe-
HUHM WX KOMIIOHEHTOB M TaK K€ YCJIOBHO U TIPO-
W3BOJIFHO, KaK 3HAUYCHHEC HEMOTHBHPOBAHHOTO
ClIOBa-3HaKa; (ppa3coIOrmyeCcKie SAMHCTBA — MO-
TUBUPOBAHHBIC €AMHUIIBI C IICJIOCTHBIM 3HAYCHU-
€M, BO3HUKAIOUIAM W3 CIUSIHUSA 3HAYCHUHN JIEKCH-
YECKUX KOMIIOHCHTOB; (hPa3eoIOTHICCKUE COUe-
TaHUs — 000POTHI, B KOTOPBIX Y OJTHOTO U3 KOMITO-
HEHTOB (hpa3eOIOTHUCCKU CBSI3aHHOC 3HAUCHHEC)»
[3, c. 140-161]. ITpodeccop A.N. CMupHUTIKAI
BEIZIEIST (ppa3eosormyecKie eAnHUIIB (to get up,
to fallin love) kak «HEOTHEMIIEMYIO U COBEPIIICH-
HO HeO6XOZ[I/IMy}O 4acThb A3bIKa, JIMIICHHYIO Ka-
Ko ObI TO HU OBUIO 0O0pPa3HOCTH, METAPOPHUIHO-
CTH» U COOCTBEHHO HIAMOMBEI (to wash one’s dirty
linen in public) — «uanOMaTHYeCKHE CIOBOCOYE-
TaHWs, OCHOBAHHBIC HA MEPEHOCE 3HAUYCHHMA, Ha
MeTadope, SICHO OCO3ZHAIOIMICHCS TOBOPSIIIIMI»
[15,c.209].

[TonxomoB K HCCIIEIOBAaHUIO (PPa3COIOTHH
aHTIIMHCKOTO s3bIKa Hemaro [1; 7; 9; 14; 15; 16].
B MHOTOYHCICHHBIX HAYIHO-HUCCIIEA0BATEIBCKUX
paboTax MpHBIEKAICS MaTephal Pa3HbIX THUIIOB
nuckypea [5; 6; 13; 16; 21]. B xanaunatckoit
nucceprauun M.M. BepmMHUHON M3y4eH ILIAcT
uauoMarudeckoin ¢paseonorun [2]. B paborax
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A.B. TloranoBoi#l omuchIBarOTCS (Ppa3oBbIe Tia-
TOJIBI, 33/ICHCTBOBAHHBIC B ayTCHTHYHOM aHTJIO-
s3pIYHOM Om3Hec-auckypee [10; 11; 12]. Llens
JTAHHOTO HCCIIEOBAaHMS — MPOJEMOHCTPHPOBATH
TEHACHIIUH pacIpeleieHus (Ppa3eoIOrHIeCKuX
enHUI, (PPa30BbIX TIArojiOB M UIAMOM B TEKCTaX
JIEJIOBOM HAINpPaBIEHHOCTH, a TAaKKe BBISCHHTH,
CIOCOOCTBYIOT JIM BBIIICYTIOMSIHYTBIC €HHU-
Bl CO3AAHUIO HE(POPMATHLHOTO CTHIIS B OM3HEC-
muckypce. [Ipencrasinsercs neaecooOpasHbIM 00-
PaTUTLCA K OINTUMAJIBHBIM 06pa3uaM AyTCHTHY-
HOTO aHTJIOS3BIYHOTO OM3HEC-AUCKYpCa C BBISBIIC-
HHEM U CIUIOITHBIM PACcIIUChIBAHUEM PA3HBIX ILTa-
CTOB (ppa3eoyIOTHH — TEPMHHOJIOTNYECKUX U He-
TEPMHUHOJIOTMYECKUX CIIOBOCOYETAHUMH, (pazeo-
JIOTUYECKUX €MHHMII, COOCTBEHHO UAMOM U (pa-
30BBIX TJIATOJIOB. /ISl pemIeHrs MOCTaBICHHBIX
3aa4 He0OXOAMMO OBLTIO OOPaTUTBCS K METOLY
cemuotuueckoi crpatudukamuun [21, c. 22-38;
1, c. 107-117]. AyTeHTHYHBI OW3HEC-ITUCKYPC
oTIpeneNsieTcsl B HACTOSIIEH cTaThe Kak «Bepbda-
JM3anusl OM3HEC-MEHTAJIBLHOCTH, PeasIu3yIomias-
csi B pOpMe OTKPBITOrO MHOKECTBA TEKCTOB, 00b-
€JMHEHHBIX [1€JI0BOM TEMAaTUKOM, B COUETAHUU C
AKCTPATMHTBHCTUICCKUME (pakTopaMm» [4, c. 7].
T.b. HazapoBa cuurtaer, 4To caMoO MOHSTUE JIUC-
Kypca upe3BbIYaiiHO Ba)XKHO, IIOCKOJIbKY B CBO-
€M peaJlbHOM OBITOBAaHWM AHTIMHCKUHN SI3BIK JIe-
JIOBOTO OOIIEHWsI OXBaTHIBACT (PYHKIMOHAIBHO-
KOMMYHUKATHBHBIC TUITBI D€YX — YCTHBIC U TTHCh-
MCHHBIC, MOHOJIOTHYCCKUC, ATUAJIOTUYCCKHEC U I10-
JUJIOTHYECKHE, IPSIMBIE ¥ OITOCPEI0BaHHbIE» [8].

Oto0paHHbIe (parMeHTH MaTepuaia, BO-
MIEpPBBIX, COMOCTABUMBI 10 00beMy (okoio 1500
3HAKOB KaXKJbIil) U, BO-BTOPBIX, OPIraHU30BaHbI C
y4eToM IpeobiIa aroIero B HUX CTHIIS — OT Hau-
Oornee QopmarpHOTO K HamMeHee (opMaTbHO-
My. AYyTCeHTUYHBIC OTPBIBKH MIPECTABISIOT HHTE-
peC € TOUYKHU 3pCHUA COACPIKaHUs, T. K. B KHUT'aXx,
13 KOTOPBIX OHU B3SATHI, 00CYKTAIOTCS aKTyalb-
HBIE JIJIS ISJIOBOTO COOOIIIECTBA TEMBI, TPOOIEMBI
1 MeToAuKH. [lepBblii OTPHIBOK B3AT M3 paslie-
na “Formulating Strategies for Property Manage-
ment” kauru “Corporate Property Management.
Aligning real estate with business strategy” [19],
B KOTOPOW paccMaTpUBAIOTCSl CTPATETHUH YIIpaB-
JICHUS] KOPIIOPATUBHOM COOCTBEHHOCTBIO.

C nomoImpo MeToaa CTpaTH(GHUKAIUd 000-
COOJIEHBI YCTOWYHBEIE CIIOBOCOUYETAHUS (With re-
gard to| to some degree| to be critical for| to se-
cure presence in); 0(pUIMAIBLHO-JIEJIOBAs JIEKCH-
Ka (fo acquire| to be concerned with| to be allo-
cated to| to require| to complement| to guaran-
fee); KIOYeBas OW3HEC-TepMUHONOTUS (a start-
up organisation| management strategy| busi-
ness strategy| market); OTpacieBble TEPMHHBI

SA3bIKO3HAHUE

(property management| property rights| proper-
ty holdings) [Tam xe, c. 134]. B Tekcre BbIsBIIC-
HBI (pazeoOTHUECKUe eANHUIIB as a wWhole n be-
come more of an issue. OTCYyTCTBHE UIUOM B BbI-
OpaHHOM (pparMeHTe 00BSICHACTCS O(UIIHATIEHO-
JICTIOBBIM CTUJIEM IIPOM3BEACHHUS H €r0 HCKITIOYH-
TEJIbHO MHPOPMATUBHON U 00BEKTUBHOM HaIpaB-
JICHHOCTBIO.

[Touck u onucanue Qpa3oBBIX IIarojoB B
AyTEHTHUYHBIX TEKCTaX JIeJIOBOI HAIPaBICHHOCTH
OCYIIECTBISUINCH C OMOPOM Ha METOANKY, pa3pa-
6orannyro A.B. IloranoBoii [12, c. 162—-171]. Ha
MepBOM 3Tarie 00paboTku MaTepuaia 000co0IIsI-
JIMCh BCE COYETaHMs Iiiarojia M mocienora. He-
UIUOMATHYHBIE COYETAHUS OTACISUIUCH OT HIHO-
MaTHYHBIX 00pa30BaHMH, 3HAYECHUSI KOTOPHIX He-
CBOJIMMBI K TIPOCTOI CyMMe 3HaueHHH rarojia u
nocinesora. OpazoBble TIIarojbl pacCMOTPEHBI IO
CJICYIOLIMM TIapaMeTpaM: CeMaHTHKa; oKa3are-
JM YaCTOTHOCTH B KOPITYCHOM CJIOBape; CTHIIH-
CTHYECKUE TIOMETBI; PErHOHAIbHAS MapKHUPOBaH-
HOCTb; MAPKUPOBAHHOCTH I10 MPUHAIECKHOCTH K
mupy omsneca [Tam xe, c. 167]. Bce mapamerpsr
MIPOBEPSUIMCH 110 ABTOPUTETHOMY OJIHOSI3BIYHOMY
cioBapro “Macmillan Phrasal Verbs Plus” [29].

B nepBoMm otpriBke kaurH “Corporate Proper-
ty Management” n3 BOCEMHU COYETaHUH TTIaroyia u
niocuenora (opt for, move into, take on, come with,
connect to, depend on) Tpu equHUIBI (Mmove into,
take on, come with) SBISIOTCS UINOMAaTUIHBIMU.
BeisiBiieHHbIE  (hpa3oBble INIArojbl HEHTPaIbHBI
0 CTHJIFO ¥ CONIPOBOXKIAIOTCS B KOPILYCHOM CJIO-
Bape TpeMs 3BE3[I0YKAMH, YTO CBHJCTEIILCTBY-
eT 00 X BBICOKOH YacToTHOCTH. [IpuBeneM naH-
HBIC JICKCHYECKUE €ANHUIIBI B KOHTEKCTE HX YIIO-
tpebnenus [19, c. 134]: move into (It may be that
the organization as a whole is well established but
is seeking to extend operations by moving into
a new market), take on (This will influence the
organisation’s decision with regard to taking on
property rights), come with (Does the organisa-
tion want the responsibility of property manage-
ment that comes with the freedom to improve and
use the property as it wishes?). B cemanTmueckoit
CTPYKTYpe (ppa3oBoro riaroia move into oTpaxe-
Ha CBSI3b C MUPOM OM3HEca, YTO IIOATBEPKIACTCS
OTIpEJICTICHUSIMU W3 CJIOBAapHOM cTaThk ““Macmil-
lan Phrasal Verbs Plus” [29, c. 280]:

move into x %

1 to start living or operating a business in a
place

move into sth We re moving into new offic-
es by the river.

2 to begin a new business or new type of busi-
ness

move into sth They re planning to move into
publishing.
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Crnenyromuii OTPBIBOK B3AT W3 KHHTH ““Set-
ting course. A Congressional Management Guide”
[22], opueHTHPOBAHHOMN Ha YNPaBIAIOIINX, IOPHU-
CTOB M YWHOBHHMKOB, DPa0OTalOMIUX C Kajpa-
MU, OFO/DKETOM U OPTraHU3YOLIHUX JESTEIbHOCTD
npeanpusitus. Peus uner 00 yBeIMYEHUH MOTO-
KOB KOPpPECHOHACHIMU B OpraHu3alusax U rocy-
JIapCTBEHHBIX YUPEXKISHUSIX 3a iepuo ¢ 1973-ro
mo 1992 r. B anammsupyemom (parmeHTe BBISB-
JICHBI CJIC/IYIOLIME CJIOBOCOYCTAHHs, TeMaTnye-
CKU CBSI3aHHBIE C KOPPECIIOH/ICHIINEH, HAalIpUMep:
incoming mail| to generate mail| send and receive
e-mail| send a message| transmit data through
telephone lines| to respond to this form of commu-
nication| public e-mail| Internet addresses| con-
tact by fax. B oTpbIBKE BCTPEYAIOTCS] YCTOWYUBBIE
CIIOBOCOYETAHUSA {0 Stir controversy| to stay com-
petitive| to generate interest| on a regular basis|
to be on the upswing u Qppa3eooruuecKas ¢auHU-
ua to make very good use of.

AHanmmsupyemblii (pparmMeHT Marepuana co-
JIEP)KUT TPU UIUOMBI. PaccMOTpuM HMX B mopsi-
Ke mosiBeHus B rekcte: “In turn, radio and news-
paper coverage of these issues generate constitu-
ent interest in writing their Members to give them
a piece of their minds” [Tam xe, c. 236]. Mnuo-
Ma to give sb a piece of your mind 3aperucTpupo-
BaHa B YETHIPEX COBPEMEHHbBIX CIIOBAPSX HUIAMOM
(OIDLE, CCID, ODEI, LID), conpoBoxnaeTcs B
OIDLE nowmetoit informal u ciaenyrommm ompe-
nenennem: “angrily tell sb your true opinion of
them; criticize sb angrily” [32, c. 290].

[MpuBenem npeaioxeHne, B KOTOPOM BCTpe-
qaeTcs UauoMa to put pen to paper: “A fresh set
of initiatives can move constituents who haven’t
written in years — if ever — to put pen to paper”
[22, c. 236]. PaccmaTpuBaemasi HIuoMa 3aperu-
cTpupoBaHa B jaBYX cioBapsx uauom (OIDLE,
CID); B OIDLE uauoma conpoBOKaaeTcst moMe-
TOH formal v TaKOHWUYHBIM OTIpEICTICHUEM: “Write
or start to write sth” [32, c. 286]. ABTop UCTIONb-
3yeT paccMaTpUBAEMYIO SIMHHMILY JUISl TIpUBIICUe-
HUSI BHUMaHUS yuTaTelel ", BOSMOXHO, JJIS BbI-
paKEHUS] MPOHHH, YTO TAKKE MOAYSPKUBACTCS
[APEHTETUYECKON KOHCTPYKLMEH, BBIIEICHHOMN
JIBYMSI THDE.

Unuoma fo drop sb a line 3apeructpupona-
Ha B crioBapsix OIDLE, CID, ODEI, LID u cxoxa
110 3HAYEHHIO CO BTOPOM, HO OTHECEHA COCTaBHTE-
asivu OIDLE u CID k HeouIuaabHOMY CTHITIO
C MOMOIIIBIO TIOMETHI informal: “write a short let-
ter, message, etc. to sb” [32, c. 99]. [IpuBenem co-
OTBETCTBYIOIIEE MPE/TIOKEHHIE U3 pacCMaTPHUBac-
Moro orpbiBKa: “As of 1994, only 36 Members be-
longed to House Information System’s public e-
mail, which allows their constituents to drop them
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a line; about 30 Senators have Internet addresses”
[22, c. 237].

Yro kacaercsi ()pa3oBbIX IJIAr0JIOB BO BTO-
POM OTpBIBKE, TO BBISIBJICHO CEMb COYETaHHH IJia-
rona u npemiora (bring to, bear on, focus on,
come to, communicate with, respond to, belong
to) u nBa coOcTBeHHO (hpa30BbIX riiaroia (credit
to, pick up). SIBISICH CTHIIMCTUYECKH HEUTPalb-
HBIMH, BbIJCICHHbIC (DPA30BbIC TIIATOJBI OTIIH-
YATCs APYT OT Apyra MOoKa3aTeIsMH YaCTOTHO-
CTH: HEYacTOTHBIN credit to (Probably the main
reason for the increase in incoming mail volume
can be credited to the growing sophistication of
interest groups, in Washington and at home) n
BBICOKOUACTOTHBIN pick up (%%%) (National ra-
dio talk shows focusing on hot-button issues have
spurred newspapers to pick up their coverage of
Congress to stay competitive).

Tperuit ¢parMeHT MaTtepuaia u3 KHU-
ru “Marketing for Non marketers” [20] cBsizan
CO B3aMMO/ICHCTBMEM MapKETOJIOTOB U OT/CIIOB
[0 3aKynkam B opranu3aiusx. OpUeHTHPOBAH-
HOCTh M3/JJaHUsI HA MaKCUMAJIbHYI0 MH()OPMATHB-
HOCTb CJIE/IyeT M3 €ro Ha3BaHUsSI U HOJJIepPIKHUBa-
eTcsl OHUINATBLHO-CIIOBbIM CTHIIEM H3JI0KESHHUSL.
CoOCTBEHHO HJHOM B PacCMaTpPUBAEMOM OTPBIB-
KE HE BBISBICHO, HEHIHOMATHYCCKas (pa3eosio-
I'Hsl TpeJICTaBiIeHa (Pa3eosIOTHUSCKUMH €MHU-
uamu (have sth at heart| do business with| take
place) u yCTOWYHUBBIMU CIIOBOCOYETAHUSIMH, TIPH-
cymMu o(UIIUaAIbHO-AEI0BOMY CTHIIO (under
study| under consideration| to be fully aware of]
to provide support for) [Tam xe, c.105].

B nannoM otpbiBKe 000c001€HO YeThIpe (ppa-
30BbIX I'JIaroJia u3 4C€TbIpHaAaTH coyeTaHui ria-
roJsia u nocunesnora (go to, come from, depend on,
search out, aware ojf sort out, assist in, respon-
sible for, pass along, provide for, result in) [Tam
)ke]. Bee nexkcuyeckue eIUMHHIBI OTHOCATCS K
HEWTPaIbHOMY CTHJIIO, TPH U3 KOTOPBIX BBICOKO-
4aCcTOTHEIE (k% %): go to (There are also the influ-
ences — the company’s own marketers who may
wish the purchase to go to a company with which
they are doing business or with which they wish to
do business), sort out (The alert marketer attempts
to sort out people in the buying center by finding
answers to such questions as. What are the roles
being played by the members of the buying cen-
ter?), result in (Bypassing the gatekeeper in order
to provide support for a company’s products re-
sults in marketers advertising so broadly in busi-
ness and government magazines and journals).
®pazoBBIil TIATON Search out HE SBIACTCS da-
CTOTHBIM, KaK 00 9TOM CBH/ETEIBCTBYET CIOBAP-
Hasi cTaths B “Macmillan Phrasal Verbs Diction-
ary” (To influence this complex process, a mar-
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keter must stay involved, continue to search out
concerns, demonstrate how the product or service
under consideration will solve them). Mcnonb3ye-
MblI€ MHIIYIIUM (pa3oBbIe ITIArosbl HE MPOTHBO-
peuar ohUIHATBEHO-/IEIOBOMY CTHITIO KHUTH.

YeTBepThlii (parMeHT Mmarepuana B3AT U3
rinaBel “Pierre Omidyar Startsa Company” (pa3s-
nen Gearing Up) xauru “The eBay Phenomenon”
[17], B koTOpOI1 paccka3aHO O TOM, KaK OCHOBA-
tens “‘eBay” Ilbep OMuabsp cymen ycKOpPHUTb
pa3BUTHC CBOEH KOMIIAHUH 3a CUET IIPUBJICYCHUA
(MHAHCOBBIX CPEJICTB M 0TOOPA JIYUIIUX COTPY/I-
HUKOB. OOpaTuMcs K IepBOMY IPEATIOKCHHIO, B
KOTOPOM HCIIONIb30BaHa uauoma word of mouth:
“Omidyar’s company continued to attract buyers
and sellers almost exclusively through word of
mouth” [Tam xe, c. 28]. PaccmaTpuBaemas exn-
HHLA 3apETHCTPUPOBAHA B YETHIPEX CIIOBAPSX
nauoM (OIDLE, CID, ODEI, LID) u onpenenser-
¢l creayronmM obpasom: “in spoken, not written
words” [32, c. 453].

Wnnoma in the wake of n dpaseonoruueckas
€IMHULA at one point UCNIOJIb30BaHbl B CIEAYIO-
miem npetokennn: “What did Omidyar and Skoll
get for 22% of their company (an interest worth
$2.5 billion at one point in the wake of the com-
pany’s initial public offering [IPO1)?” [17, c. 28].
[TonmmekcemMHoe ciaoBocodeTanue in the wake
of BKJIIOYEHO B CIIOBHHUK TPEX CJIOBAaped HUIHOM
(OIDLE, CCID, LID), oTMe4eHO KaK 4acTOTHOC
B CCID, compoBoXaaercsi OmpeneleHueM |
CIIPaBKON O MPOUCXOXKIACHUU HIUOMBI: “‘coming
after and resulting from sb/sth”; “As a ship moves
through the water, it leaves a wake (=disturbed
water) behind it” [32, ¢. 434]. Meradopa, nexa-
11asi B OCHOBE pacCMaTprUBaeMOii HIIMOMBbI, CBsI3a-
Ha C BOJIHOW, KOTOPAsi MOSIBISIETCSI HA [TOBEPXHO-
CTH BOJIBI TTOCJIE TIPOIUIBIBIIEr0 Kopaluis (KuiibBa-
Tep). B KOHTEeKcTe ManoMa coceiCTBYET ¢ TaKu-
MU KJIFOUEBbIMU OU3HEC-TEPMUHAMH, KAK COMpa-
ny| interest| initial public offering (IPO).

UYerBepThlii ab3all aHAIM3UPYEeMOro Qpar-
MEHTa COJEP)KUT [Ba MHTEPECYIOIIUX HAC I10-
JIMIIEKCEMHBIX citoBocoderanus: “In many of the
classic cases of great start-ups that go on to be-
come great companies — Federal Express, Apple,
Oracle, and others — venture capitalists brought
more than money to the table. They introduced en-
trepreneurs to their networks of potential chief ex-
ecutive officers, marketing gurus, key suppliers,
consultants, and bankers — which is what Bench-
mark aimed to do. Working with Kagle, now a
board member, and other Benchmark partners, the
company began beating the bushes for top talent,
both for the eBay corner office and for its key po-
sitions and board of directors” [17, c. 28-29].

SA3bIKO3HAHUE

Wnwoma bring sth to the table 3apeructpupo-
BaHa B BYX cioBapsx uauom (CID, LID) u co-
MIPOBOXKIACTCS MOMETOH often used in business
and politics [28, c. 336]. OnpenesncHus, TaHHbBIC B
CJIOBApPSIX MJIMOM, Ha HAIll B3IJIsiM, HE COBCEM CO-
OTHOCSTCSL ¢ KOHTeKcTOM (“to persuade a person
or a country to join discussions in order to find
a solution to a problem” [26, c. 51]; “to suggest
something to be considered or discussed in a for-
mal meeting” [Tam xe]). DIeKTpOHHBIE PECypPCHI
“Cambridge Dictionaries Online” u “Oxford
Dictionaries” mperararor 0oiee TOIXOIAIINE
Je(GUHUINY U WILTFOCTPATHBHBIC BBICKA3bIBAHUS:
“contribute something of value to a discussion,
project, etc.: Of course, simply bringing more
women to the table will not eliminate all sexism in
the news” [25]; “to provide something that will be
a benefit: Clarkson was the right person to hire —
she brings a lot of experience and some important
skills to the table” [30].

Bropas uauoma to beat the bushes (for
Sth) 3aperncTpupoBaHa B YETHIpEX CJIOBa-
psax uguom (CID, CCID, ODEI, LID). Ilpuse-
JIeM CBOJHYIO TaOJHILy, OTPAXKAIOIIyI0 PEerro-
HallbHbIe, (YHKIHOHAIBHO-CTUIIMCTUYCCKUE U
KOMMYHHUKATUBHO-CTUIIUCTUYECKHE TIOMETHI, a
TaK)Ke WIUTIOCTPATHBHBIEC IPUMEPBI, KOTOPHIE CBU-
JICTEJILCTBYIOT O IPUHAJISKHOCTH paccMaTpHBa-
eMOi1 enHUILIBI K MUpY Ou3Heca (cM. Tabi. 1).

Kak crenyer w3 TaOmuibl, pervoHanbHas
MapKUpPOBaHHOCTh HAMOMBI COBIIaZaeT BO BCEX
YeThIPEX HMCTOYHUKAX W OOBSCHIETCS TEM, 4YTO
aBTopbl kHurK “The eBay Phenomenon” — ame-
pukanibl. Onpenenenus B Tpex cioBapsax (CCID,
CID, LID) cxoku M TIepeceKaroTcsl JIeKCHIe-
cku. DYHKIMOHATBHO-CTUIIMCTHYECKAsT MTOMETa
B ODEI cBUIETENBCTBYET O TOM, YTO pacCMaTpH-
BaeMasi eJMHHUIA yrnorpebisiercs: B Hedopmaib-
HbIX KoHTeKcTax. CoctaButenu cinoBaps LID or-
MeyaroT uanomy beat the bushes nomeroii often
used in business, 4T0, Hapsly ¢ KOHTEKCTaAMHU U3
CID u CCID, cBs3aHHBIMH C TIOUCKaMHU padOTBHI,
MOJIYEPKUBACT €€ MPHHAUICKHOCTh K JCIOBOMY
mupy. B cnoBape ODEI nmpogemoncTpupoBana
CBSI3b TMPOUCXOXKJICHUSI pacCMaTpPUBAEMOM HIHO-
MBI C OXOTOM M BBIMAHMBAEM 3BEPEW W ITHUL] U3
YKpBITUS. B mpoaHamu3upoBaHHOM (parMeHTe
TeKcTa UIUOMBI word of mouth| in the wake of|
bring sth to the table| beat the bushes BHITIOIHSIIOT
(DYHKIIMIO CEMaHTHYECKOI KOMIIPECCUH M TEKCTO-
00pa3yIoIyIo (PYHKIINIO, CIOCOOCTBYS pa3BUTHIO
MbICJIEH aBTOPOB.

W3 mectn coueTaHuii riarojia ¥ IOCIenora
(gear up, allow to, look for, go on to, introduce
to, aim to) nBa (pa3oBbIX Ijarojia CTHIHNCTHYC-
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Tabauya 1
CpoHas Ta0JM1a CJI0BAPHBIX IOMeET
Nnnoma To beat the bushes (for sth)
CnoBapu CID CCID ODEI LID
P
cruonabnai American Mainly American North American AmE
MapKHPOBaHHOCTh
DyHKIMOHAIILHO- Informal
CTHJIMCTHYECKHE TOMETHI
K - . .
OMMYHHUKATHBHO Often used in business
CTHJINCTHICCKHE TTOMETHI
Onpeneneaue To try very If you say that sb is beating
the bushes, you mean that To try very hard to get
hard to get or . Search thoroughly .
. they are trying very hard to or achieve sth
achieve sth .
get or achieve sth
oecnomn Maybe Democratic leaders e stes g myand.
P She's not out should be beating the "yl
. . get money, mostly from
there beating bushes to register voters .
. . . people in the sports
the bushes for | to support their nominee.| .
. } . . . and enterntainment
a job —she's | He was tired of beating the . X
. . fields.| A few years ago
Jjust as happy bushes for work, and he .
. g . everyone was beating
not working | didn't want to ask for help .
- the bushes for top
or accept charity Lo ;
properties in Santiago
Ipoucxoxaenue This expression originates
UJTHOMBI from the way in which
hunters walk through
undergrowth wielding
long sticks which are used
to force birds or animals
out into the open where
they can be shot or netted

CKH HEeHTpaNbHBI M 9YaCTOTHHI (k) [17, c. 28]:
look for (Omidyar and Skoll hadn’t been looking
solely for cash) u go on to (In many of the clas-
sic cases of great start-up sth at goon to become
great companies ... venture capitalists brought
more money to the table); ¢pa3oBsrii rimaron gear
up, KOTOPBIHA 03arIaBUII paccMaTpruBaeMblil (par-
MeHT, B cioBape “Macmillan Phrasal Verbs Dic-
tionary” maeTcsi Y4epHBIM MOTYKUPHBIM, UTO yKa-
3bIBAET HA €r0 HHU3KYI0 4acTOTHOCTh. ['OBOps O
Beelt kamre “The eBay Phenomenon”, otmeTnmM,
yTo Ha 57816 cl0OB TekcTa mpuUxoguTcs 555 co-
YeTaHUH TJIaroya M IOCIeNora, U3 KOTOpeIX 148
saBISIFOTCST ppasoBeiMu. Cpeu (hpa3oBbIX Tiaro-
JIOB BEChMa 4aCTOTHBI €JTMHHUIIBI C TIOMETOH infor-
mal (13). OnHO U3 00BSICHEHUH TOM TCHICHIIUU
3aKJIFOYaeTCsl B TOM, YTO aBTOPaMH KHUTH SIBIISI-
IOTCSI AMEPUKAHIIbI: aMEPUKAHCKAsl KYJIbTYpa, M0
MIPU3HAHUIO CIICIMAIMCTOB, OTINYaeTcss Hedop-
MaJIbHOCTBIO.

[TaTBIit OTpBIBOK B3AT U3 TAaBH “Risky Busi-
ness” kauru “The World’s Business Cultures
and How To Unlock Them” [23]. B aTom aBTO-
PUTETHOM TOCOOMH 110 MEXKKYJIBTYPHOH KOMMY-
HUKAIUK [pPe/IaraeTcss CUCTEMHbIH MOAXO, 10-
3BOJISIIOIIU [IPEOJI0NIEBATh TPYAHOCTH OOIICHHS

B CHTyalHUsX KyJIBTYpHOTO MHOrooOpasus. Boc-
MPOU3BEJEM OJWH U3 TTOKa3aTEIbHBIX OTPHIBKOB
kuaurn: “We were once talking to the sales direc-
tor of an engineering firm in Kent in the south of
England. "Of course we don’t have cultural prob-
lems," he insisted. At that moment his PA told him
that his Dutch representative was on the line. "Oh,
I don’t want to talk to him now," he exploded.
"He’s always so bloody rude!" The director clear-
ly hadn’t recognized the Dutch cultural preference
for outspokenness and calling a spade a spade.”
[Tam xe, c. 5].

B ananusupyeMoM OTpBIBKE IPHCYTCTBYIOT
ycroitunBeie crmoBocodeTaHus (business world|
cultural preferences| cultural differences| busi-
ness cultures and etiquette| to operate in glob-
al business cultures| to work across borders| to
earn the trust of ut.n.); ppa3eorornyecKue ean-
HUIIBI (to be on the line| to our cost) u uguoma to
call a spade a spade, xoTopasi 3aperucTpupoBa-
Ha B 1ATH cioBapsax uauoMm (OIDLE, CID, CCID,
ODEI, LID) u ompenensercs CIeIyIOmM o0pa-
3oM: “to tell the truth about sth even if it is not po-
lite or pleasant” [26, c. 58]. YoTpeOsisist uauomy,
ABTOPBI KHUT'H IIOTYEPKUBAIOT, YTO MPSIMOJIUHEH-
HOCTh B OOILICHHH MOXET OBITH BOCIIPUHATA KaK
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rpy0OCTh, €CII HE YYUTBIBATH KYJIBTYpPHBIE 0CO-
OCHHOCTH JKUTEINCH IPyTO# CTpaHBI.

B paccmarpuBaeMOM OTPBIBKE BBISBICHBI
YeThIpe CoueTaHws riiaroja u mociuenora (deal
with, talk to, name after, cooperate with); oTHO co-
yeraHue siBisieTcss GppazoBeiM — name after (Pan-
asonic, JVC and Technics are among the brand
names of the Matsushita Electric Industrial Com-
pany, based in Osaka, Japan, and named after its
founder, Konosuke Matsushita) [23, ¢. 5]. dan-
Has JIEKCHUYecKasi eMHILA CHA0XKeHa TpeMs 3Be3-
JoYKaMu (k) ¥ IPUHAIIICKUT HEHTPAITbHOMY
miacty Jekcuku. Ilo mepe u3yueHust Bcel KHU-
rH, conepxarieit bonee 54450 cmo, 000cobICHO
179 ¢pazobix riarosios (u3 obmiero uucia 687
COYETaHMH IJlaroja M Iocienora). ABTOpbI KHU-
T'M HEPEJKO MCIONB3YI0T HeopManbHble (hpazo-
BbIE TJIarojbl (MX BBUIIBICHO 15), 4TOOBI MakcH-
MaJIbHO JIOCTYITHO OIMCATh Ba)KHbBIE aCHEKTHI Jie-
JIOBOT'O MHUpa, HE MIeperpysKast TEKCT CIeIHalbHbI-
MHU MOHSATHAMH U TEPMUHAMH.

3aKIIOYNTENbHBIA OTPBIBOK B3AT W3 IJIa-
BBl “Maintaining Business Relationships” xumu-
ra “Guide to Business Etiquette” [18] u xapak-
TepusyeTcs Oonee He(hOpMaIEHBIM CTHIIEM H3II0-
JKEHHS, YTO MOATBEPIKAACTCS HATHMYUEM HIIHOM
U (paszeonornyecKux eAMHUL. Pedb MAeT o Ha-
BbIKax paszperrenust koHdiukra (conflict resolu-
tion); TEKCT pa3/ieieH Ha TPU YaCTH, COJIepKallne
MIPAaKTHYECKOE PYKOBOJCTBO K ACUCTBUIO: Learn
to control yourself| Attempt to understand the oth-
er person| Don’t problem solve too soon.

PaccMoTpuM fBa NpeUIOKEHUST U3 NEpBOM
gactu orpeiBka: “Keep your emotions in check.
Although it is easier said than done, try not to lose
your temper” [Tam e, c. 32]. Hamme BHUMaHme
NPUBJICKAIOT Cpa3y TPU SAMHHLBL HIHOMa keep
sth in check, noroBopka easier said than done u
(paseonornyueckas enuHULA fo lose one’s temper.
Wnnowma hold/keep sb/sth in check 3aperucrpupo-
BaHa B cioBapsix OIDLE u CID u onpenensiercs
TakuM oOpasom: “to keep someone or something
under control, usually to stop them becoming too
large or too powerful” [26, c. 67]. Unuoma eas-
ier said than done mpencraBjeHa B TSTH COBpe-
MeHHBIX cioBapsx uanom, B CID u CCID otmeue-
Ha Kak yactoTHas, B LID conpoBoxxaaercs nome-
To# spoken. CoctaButenu cinosapst OIDLE moz-
YEepKUBAIOT, YTO 3TO MTOTOBOPKaA (saying), ¥ mpe-
JaraloT CIEAYIONIYI0 NeQUHUIMIO: «it iS easier
to suggest doing sth than actually to do it» [32,
c. 103]. B oboux ciyyasx MaHOMa peau3yer
(GYHKIMIO CEMaHTHYECKOW KOMITPECCHH, SIBIIS-
sick 00JIee KOMITAaKTHOM MO CPaBHEHHIO C TIpeJyia-
raeMbIM B clloBape omnpejeneHneM. Opazeonoru-

SA3bIKO3HAHUE

yeckas eIMHULA fo [ose one’s temper 0003HaYa-
et “fail to control one’s anger” [Tam ke, c. 400].

[ox TeM ke o3aroJ0BKOM HaXOJUTCS HIU-
oma fo run high: “If feeling are running high, walk
away or offer to call back later so you and/or the
other person can “cool off” ” [18, ¢. 32]. Paccma-
TpUBaeMas eJIMHHIA 3apPErUCTPUPOBAHA B CIIOBA-
pe OIDLE u ompexessieTcsi CIEAYOIMM 00pa-
3oM: “(especially of feelings) be strong and an-
gry or excited” [32, c¢. 178]. B aTom ke mozapas-
JieJIe aBTOPBI HCIIOJIBb30BAIN cpa3y JBe (Gpaszeoo-
rugeckue enuHUNbBl: “Choose your battles wise-
ly. You may win in the short run but lose in the
long run” [18, c¢.32]. [TonmnekceMHBIE CIOBOCO-
yetaHwus in the short run w in the long run BXo-
nar B cioBarkn OIDLE, ODEI, LIDu CID, B no-
CIICTHEM U3 TMEPEUYHCIICHHBIX COMPOBOKIAKOTCS
3HaKOM 4acToTHOCTH. [IpuBenem omnpeneneHus:
in the long run — “over or after a long period
of time; in the end” [32, c. 226]; in the short
run — “concerning the immediate future” [Tam
xe, ¢. 352].

B pazmene “Attempt to understand the oth-
er person’ IBa)/Ibl UCIIOIB30BAHO CIOKHOE CII0-
BO C MIMOMATHYHBIM 3HAYCHUEM common ground
(“ideas or aims that two or more people or groups
share, that help them to work together easily” [28,
c. 143]): “Listen closely to what the other per-
son is saying and seek agreement by searching
for common ground and mutual understanding” |
“Looking at problems based solely on your expe-
riences provides little common ground for mutual
understanding” [18, ¢. 32—-33]. B oboux ciyuasix
pedb UAET O Ba)KHOCTH B3aMMOIOHMMAHHA U Ha-
XOXKIACHHS TOYEK COPUKOCHOBEHHS C KOJIETaMH
W / WM TTapTHepaMHU 110 OM3Hecy.

dpazeonoruyeckas elUHULA fo make sure
(“to check that sth is true or has been done” [32,
c. 391]) BcTpewaercs B KOHTEKCTE, B KOTOPOM
aBTOPBI MOJYEPKUBAIOT HEOOXOAMMOCTh H30e-
rath BO3MOYKHOTO HEIOMOHMMAHHUS MEXKIY CO-
Oecennmnkamu: “Ask questions, and paraphrase to
make sure you understand the other person’s po-
sition and feelings” [18, c. 33]. ABTopsb! pa3BuBa-
0T 3Ty MBICJIb, Hpn6eraﬂ K UCIIOJIb30BAHUIO NN~
omel: “Empathize by putting yourself in the oth-
er person’s shoes. If you do not empathize, you
may not identify or understand their interests or
intent” [Tam »xe]. MHTepecyromas Hac equHALA
to put yourself in the other person’s shoes npen-
CTaBJICHA B 5 CJIOBapsX MAMOM B Pa3HBIX BapH-
anrax: put yourself in sb’s shoes/place (OIDLE)|
be in sb’s shoes (CID, ODEI, LID)| in someone’s
shoes (CCID); 8 CCID u CID oHa oTMeYeHa Kak
yactoTHas. [IpuBeseM onpeneneHue U3 cioBaps
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OIDLE, B KOTOpOM BapHaHT 3ar0JIOBOYHOH eIu-
HUIIBI TIOJTHOCTBIO COBIMAAAeT ¢ JOPMON UANOMBI
13 aHAIM3UPYEMOTo OTpBIBKA: “‘consider what you
would do or feel if you were in the position of sb
else” [32, c. 350]. ABTOpBI MOAYEPKHUBAIOT, YTO
JUTSL IOAJICPIKAHUS ICIOBBIX OTHOLICHHH HE00XO0-
JUMBI COTICPEIKUBAHNUEC U CHOCO6HOCTI) II0CTAaBUTH
ce0st Ha MEeCTO CBOETrO KOJUICTH WIIM apTHepa.

OOparumMest K CIEIyIOIIeMy INpHMEpy HC-
nmosib3oBaHus uauoMbl: “Keep a close eye on
your body language. Subconscious actions such
as crossing your arms and losing eye contact can
hamper open communication” [18, c. 33]. Hamre
BHUMaHHE IpHUBICKAET Ne(OPMUPOBAHHAS HJIH-
oma keep a close eye on sth; UCTIONB30BaH MPH-
€M BKJIMHHBaHHMS, T. €. BBEICHUSI OMOIHHUTEIb-
HOTO KOMITOHEHTa (CJIOBapHbI BapuaHT — keep
an/your eye on sth). PaccmaTpuBaemas equHHIA
3apeructpupoBana B cinoBapsax OIDLE u CID u
OTMEYEHa KaK YacTOTHas B MOCIECIHEM M3 HHUX.
[TpuBenem ompeneneHuss U3 JBYX HCTOYHHUKOB:
“to watch or look after something or someone”
[26, c. 216]; “take responsibility for sb/sth; make
sure that sb/sth is safe” [32, c¢. 112]. dedunnimn
HE MPOTUBOPEYAT APYT APYTY, HO HE IePEeCeKatoT-
Cs1 ISKCHYECKH.

B 3aximrounTenbHOM IOApasfene BHIOpaH-
Horo ¢parmenra “Don’t problem solve too
soon” ucmoabp3oBaHa uanoma: “Be sure you un-
derstand what’s on their minds before you offer
unsolicited advice or quick-fix solutions” [18,
c. 33]. IlonmunexceMHas equHUNA have sth on your
mind/ sth is on your mind ipeICTaBlIicHAa B YEThI-
pex cinoBapsx uauom (OIDLE, CID, ODEI, LID)
U OmpenersieTcs CenyoIuM obpasom: “be wor-
ried about sth; be thinking a lot about a problem,
etc.” [32, c. 244]. BeiOpaHHBIi pparMeHT TEKcTa
OKazaJcs HACBIIEH WANOMATHYECKOW M HEHJHO-
MaTH4YeCKOU (pazeonorueii: 6 uanom (keep sth in
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check| run high| put yourself in sb’s shoes| keep
an eye on| sth is on your mind| easier said than
done), 4 dpazeonornyeckune enuHUNE! (lose tem-
per| in the long run| in the short run| make sure)
M pazHOOOpasHble YCTOHUUBBIE CIOBOCOYCTAHHS
(mammpumep, create a climate| discuss ideas| re-
solve issues| listen carefully| seek agreement with
sb| lose eye contact u 1. 11.).

Wanombl B MpOaHAIU3UPOBAHHOM OTPBIB-
K€ COYETaIOT HEeCKOJIbKO (DYHKIMHA: (YHKIHUS ce-
MaHTHYECKOH KOMIIPECCHH CIIOCOOCTBYeT 00-
Jiee KpaTKOMY H3JIOKEHHUIO; TEKCTOOOpasyrolast
(bYHKUUS CONSHCTBYET PA3BUTHIO HACH aBTOPOB O
3HAYUMOCTH B3aMMOTIOHUMAHHS B OTHOIIICHHUSIX C
KOJIJIeTaM¥ ¥ / WM TapTHepaMu; (QyHKIUS B3au-
MOJICUCTBHS (MJTH OOIIEHNST) CONMKAET aBTOPOB €
YUTATCIISIMH, Co3aBast 3PPEKT auanora u Hedop-
MaJIbHOTO OOILICHHSI.

B paccmarpuBaeMoM OTpPBIBKE BBISIBICHO
12 HeMaAMOMATHYHBIX COYETAHWI TJaroja M IIO-
cienora (work with, agree with, appeal to, walk
away, listen to, call back, aim at, search for, base
on) M 3 CTHINCTHYECKU HEHTPaNbHBIX (pa3oBbIX
rnaroua (fill in, look at, cool off) [18, c. 32-33].
YacTOTHBIMU (TPH 3BE3I0YKH B KOPIYCHOM CJIO-
Bape) sABJsIFOTCs (ppasobie rinarodsl fill in (Don’t
interrupt, and avoid the temptation to fill in dur-
ing pauses) u ook at (Looking at problems based
solely on your experiences provides little common
ground for mutual understanding). ®pa3oBbrit
rnaroi cool off sBsieTcss MaJoyNnoTpeOUTENb-
HBIM U BBIJCJICH YEPHBIM IOJYKHPHBIM B CJIO-
Bape “Macmillan Phrasal Verbs Dictionary”, a B
TEKCTe 000CO0JIEH KaBBIUKAMH, YTO M10{4EPKHBA-
T KeJaHHe MUIIYIIEero n30eKaTh MHOTOCIOBHO-
CTH U IIpsMOJIMHeHoCTH (2 to become calm again
after being angry =CALM DOWN).

Bce ¢pazoBbie riarosibl, BHISIBICHHBIE B IIIe-
CTH AyTEHTHYHBIX OTPBHIBKAX, HE MMEIOT CTHIIH-

Tabauya 2
YacToTHOCTH BH/I0B (ppa3eosiorun
DpasoBbIC [IArOJIBI DpaseoNornyecKHe eMHULIBI oMbt
Corporate Property Management. 3 2 0
Aligning real estate with business
strategy
Setting Course. A Congressional 2 1 3
Management Guide
Marketing for Nonmarketers. 4 3 0
Principles & Tactics That Everyone
in Business Must Know
The eBay Phenomenon. Business 3 1 4
Secrets Behind the World’s Hottest
Internet Company
The World’s Business Cultures and 1 2 1
How To Unlock Them
Guide to Business Etiquette 3 4 6
Bcero: 16 13 14
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CTHYECKHUX ITOMET U HEHUTPaIbHBI B CBOEM YIIOTpe-
OJIleHWNW; HU OIMH W3 HUX HE COTIPOBOXKIACTCS Pe-
THOHAJIFHON TTOMETOM, T.C. CBS3BIBACT PEUYCYIIO-
TpeOJICHUE C OJTHOM U3 JBYX aHTJIOS3BIYHBIX KYJIhb-
Typ — OPUTAHCKOH MJIN aMEpUKaHCKOW. 3HAYCHUS
WCIIOJIb30BaHHBIX MHUITYIIIUMHU JCKCHYCCKHUX CIIH-
HUII COBIA/IAIOT CO CJIOBAPHBIMH 3HAYCHUSIMH.

U3 tabu. 2 ciemyer, 4TO KOJIAYECTBO (pa3o-
BBIX TJIAarojoB Bapbupyercst ot 1 10 4 u pacnpe-
JIEJIETCS B IPOAHATN3UPOBAHHBIX OTPBIBKAX PaB-
HOMEPHO, BHE 3aBUCHMOCTH OT (POPMAaIHHOTO HITH
HepOpMaTBbHOTO CTWI U3NokeHus1. KonmaecTBo
(dpaszeonorndyeckux equHUAL Konedbnercs ot 0 1o
4, MaKCUMaJbHas X KOHIICHTpAINs HaOIr0MaeT-
cs B ()parMeHTaX MarepHana, KOTOpBIC HaImca-
HBI B HE(OPMATBHOM CTHIIC. B paccMOTpeHHBIX
OTPBIBKAX KOJHYCCTBO MIUOM Bappupyercs oT 0
110 6. MOXHO 3aKJIIOUYHTh, YTO aBTOPbI Yalle HcC-
MOJIB3YIOT UANOMBI B OoJiee HepopMaIbHBIX KOH-
TEKCTaX, T. K. B TICPBBIX TPEX OTPhIBKAX, T UC-
MoJIb3yeTcsi POpPMaNIbHBIN CTHIIb, BCETO 3 UAMO-
MBI U OHH HCIOJBH30BAHBI TJIABHBIM 00pa3oM aB-
Topamu kHHTH “Setting course. A Congressional
Management Guide” [22]; B TOCIIEAHUX TPEX OT-
pBIBKax HaONIOMAeTCS BO3pacTaHWE KOIHYESCTBA
uaroM (11). Haunbonee HachIIIEHHBIM (pa3oBBI-
MU TJIAroJIaMH, (Ppa3eoIOTHUCCKUMH STHHUIIAMA
Y HIMOMaMH OKa3aJICsl OTPBIBOK U3 KHUTH “Guide
to Business Etiquette”[18]. B mpoanamusupoBan-
HOM MaTepHaje UIMOMBI PEau3yIOT CIIEAYIOIIHe
(GYHKIHMY ¥ UX coueTaHue: PyHKIMIO0 CeMaHTHYe-
CKOW KOMITPECCHH, TEKCTOOOPa3yIoIyIo 1 (PpyHK-
LUIO B3aUMOACUCTBUS (WM OOIICHNSA); OHU TaK-
JKe CIIOCOOCTBYIOT CO3/1aHuI0 Oosiee HedopMab-
HOTO CTHJIS M3JI0KEHUS.
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Phraseology in authentic English
business discourse: ontology and
functioning

The article deals with the method of semiotic
stratification of different types of phraseological
unitsand the way of identifyingin the authentic
English business discourse their quantitative ratios
and describing their functional features.

Key words: business discourse, stratification,
phraseology, idiom, phraseological unit, phrasal
verb, function.
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