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Place of TV programme titles in the
system of proper names

The article deals with the linguistic status of TV
programme titles as proper names referring to
gemeronyms. By the example of TV programme titles
on the British and Russian TV, the author proves
that it is possible to research them from the view of
pragmalinguistics and linguistic culturology.

Key words: advertising title, gemeronym, onomastic
connotation, pronciples of nomination, ways of
nomination.

(Crarpg noctymnuna B pepakuuto 15.06.2016)

E.B. BOJIKOBA, M.B. BYMAKOBA
(Cankm-Ilemepoypz)

HEHHOCTHBI KOMIIOHEHT
KOHIEIITA “PUB” B CETEBOM
AHI'VIOA3BIYHOM JUCKYPCE

Uccnedyemes komnonenmuas cmpykmypa KOH-
yenma “PUB” 6 cemesom anenoszpiuHOM OuC-
kypce.  Cemegoii OucKypc mpaxmyemcsi Kax
yacmes  UHMePHem-OUCKYpcd, NpeodCmasieHHas
JHCAHPOM  COYUANbHLIX cemell. AHnanusupyemcs
cooepicanue YEeHHOCMHO20 KOMNOHEHMd KOH-
yenma “PUB”. Ilpusooumcs xiaccugurxayus
OYEHOUHBIX NPeOUKAMOS, 8blOCICHHBIX 6 Pe3)lb-
mame ananusa coobujenuti cemu Twitter. Buvisis-
JIeHO npeodaadanue npeouKamos ¢ NOJ0NCUMelb-
HOUL OYEHKOIL.

CT~—N A0 —"D

KnioueBble cnosa: xowuyenm, xouyenm “PUB”,
QUCKypC, cemesoll OUCKYPC, YEHHOCMHbLI KOMNO-
HeHm KOHYenma, OYeHouHblll npeouKan.

B coBpeMEHHOM S3BIKO3HAHMU MPOCIEKU-
BaeTcsi OOJBIION MHTEpPEC K BOMPOCAM KOTHH-
TUBHOW JIMHTBUCTHKH, CBA3aHHBIM C OTPa’KCHH-
€M B sI3bIKE HanOoJiee 3HaUMMbIX KOHIIENTOB Ha-
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HOHANBHOW KOHIIeNTOC(epkl. B HacTosmIee Bpe-
Ms TipoOieMaM KOHIICTITOJIOTHH TIOCBSIICH IIH-
pOKwmii psin paboT, HAMMCAHHBIX B paMKaX JBYX
OCHOBHBIX HAampaBJ€HUH: JMHIBOKOTHUTUBHOTO
(E.C. KybpsixoBa, M.B. [Ilumenona, 1.A. Crep-
HUH U Jp.) U JHUHTBOKYJIbTYPOJIOTHYECKOTO
(C.T. Bopkaue, B.M. Kapacuk, B.B. Kpac-
weiX, [.I'. Cnprimukus u np.). Ecniu mepBoe Ha-
MpaBJICHUE TJIABHBIM 00pa3oM yaessieT BHUMa-
HUE OIpPEJCICHUIO CIIOCOO0B BBIPAKEHHS IIe-
PEeXUBAaEMOT0 OIBITa B SI3BIKE, TO HHTEPEC BTO-
pOTO HANPABICHHS COCTABIISICT STHOKYIBTYPHAS
WIA COIUANIFHO-TPYIIIOBasl CIIEI(HKA OCMBIC-
JICHHUS JAaHHOTO OmbITa. B maHHOIt paboTte MbI Oy-
JIEM OIMHUPATHCS HA MOHSATHC JIMHTBOKYJIBTYPHO-
ro KoHuenra, nonumaemoro B.1. Kapacukom kak
«MHOTOMEPHOE CMBICIIOBOC 00pa30oBaHUE, B KOTO-
POM BBIJICIISFOTCS IICHHOCTHAsI, 00pa3Hast U MOHsI-
TuitHast cTopoHsl» [4, c. 91]. Ilpu s3Tom 1714 BbI-
JIeJICHUsI JAHHOTO KOHIIETTa IIEHHOCTHAs OI[eHKa
MpeACTaBUTENCH KyIbTYphI SBJISETCSI OCHOBOTIO-
JIararoIieH.

Hamm npeapiaymye paboTsl TOCBAICHBI HC-
CJIEIOBaHUIO Ha3BaHUI OpPHTAHCKUX MabOB, CO-
JIepIKAIIUX aHTPOITOHUMBI, PACKPBITHIO B PE3YJIh-
TaTe WX aHajh3a COIMAJbHBIX KaTeropui, 00-
JMAAIOMMX Uil OPHTAHIICB 0COOBIM HCTOPHKO-
KyJIbTYypHBIM 3HaueHHEM [3], a TaKkKe FeHJepHO-
My aHaJIU3y Ha3BaHWI MaOOB, COJCPXKAIINX aH-
TPOIIOHUMBI, ITOKA3aBIIEMy OCOOCHHOCTH perpe-
3CHTAIIMU )KCHCKUX UMCH B Ha3BaHUsX maboB [9].
Konnent “PUB”, mpuHajnexamuid KOHIENTO-
chepe OpUTAHCKHUX KYJbTYPHBIX YHHUBEPCATIHU,
HE HCCIEOBAaH B OTCUECTBEHHOW JHMHIBOKYIb-
TypOJIOTHH. AHANN3y MOHATHHHOW M 00pa3zHO-
MEPUENTHBHON COCTABISIIOIINX AAHHOTO KOHIIE-
IITa B CETEBOM AHTJIOS3BIYHOM AHCKYpCe TOCBS-
mieHa Hamra pabora [2]. CereBoii AUCKypC TIpe-
CTaBIISIET COOOM HOCTOBEPHBIA M JOCTYITHBINA HC-
TOYHHMK MaTepuaia Juis HUCCIIEOBaHUS HalHo-
HabHOW KoHIenTocdepsl. [Ipencrasisercs He-
00XOJMMBIM OIUCATh [EHHOCTHBI KOMIIOHCHT
kounenra “PUB” B ceTeBOM aHIIOSI3LIYHOM JHC-
Kypce.

HecmoTpss Ha MHOTOOOpasue MOAXOA0B K
MOHATHIO JHCKYpca, MOXHO OOOOIIEHHO BBI-
JIEIATh TJIaBHBIC HAmNpaBlIeHUS: (hopManbHBINA
(CTPYKTYypHO-TEKCTOBBIH) MOIXOM, TPAKTYIOIIHIT
JIUCKYPC KaK EIUHHUITY S3bIKa BBIIIC IPEATIONKE-
HUSl U TIPOBOMSAIINNA Tapairiellb MEXITy AUCKYp-
COM ¥ TEKCTOM; KOMMYHHKATHBHO-PCUCBON TTOJI-
XO0Jl, TPAKTYIOUIMH JUCKYpC KaK KOMMYHHUKa-
THUBHBIN MPOLECC U COMOCTABIISIIOIIMNA €ro C MOo-
HATHUEM «peub», BKJIIOYAIOIIMM B ceOsl pa3iuy-
HbIC BHEJHMHIBUCTHYCCKHE (akTophl. B maH-

SA3bIKO3HAHUE

HOM HCCIICIOBAaHUHA MBI OyJeM OMUpaThCs Ha
KOMMYHHUKATHBHO-PEUEBON TOIXO, OMpPEHCIIss
IUCKYPC KaK Pedb C YYETOM BCEX IKCTPAIIHHT-
BHUCTHUYCCKUX (PAKTOPOB, «PeUb, MOTPYKEHHYIO B
)KU3HbY [1, ¢. 136], «TEeKCT B cUTyalluu peaibHO-
ro oomenus» [4, c. 198].

WuTepHeT-00IIeHHe MPUBEIIO K BO3HHK-
HOBCHHUIO Oco0oro tuma guckypca [5, c. 170].
A.A. VIIIakoB BBIIETSET HECKOJIbKO OCHOBHBIX
KAHPOB, B KOTOPBIX BOIUIOMIAETCS WHTEPHET-
JTUCKYPC.

Dnexmponnas nouma (e-mail) — onuH w3
HamboJlee paHHUX XAaHPOB HHTEPHET-IHCKYpCa,
MIPECTABISIOMINN co00i 0OMEH 3JIeKTPOHHBIMHU
COOOmEeHUAMH (ITUCHMaMH) MEXKIY ABYMS (peike
0OJIBIINM KOJIMYECTBOM) COOCCETHHKAMU.

Yamel TakKe MOJIPAa3yMEBAIOT MTHOBCHHBIN
00MEH COOOIIECHUSIMH, OJTHAKO KOJIMYECTBO coOe-
CE/IHMKOB B JIAHHOM Cily4ae He orpaHudeHo. Ot-
JIUYUTEIILHBIMU YCPTAMU YaTOB SIBJISTFOTCS X HE-
CEPbE3HOCTh U TJIABEHCTBO (DATHUCCKOM (KOHTAK-
TOYCTaHABJIMBAIOILEH) QYHKIINH.

bnoe mpencraBnser coboif cailT, comepka-
IUHA PETYISIPHO TMOTIONHAEMBIE 3aIiCH aBTOPOB,
CTPYKTYPHUPOBAaHHBIC TI0 AHAJOTHU C THEBHUKOM
U PAcIONIOKCHHBIE B OOPaTHOM XPOHOIIOTHYE-
CKOM Topsiike. Mukpoonoz sBIsSeTCS Pa3HOBH/I-
HOCTBIO 0JIOTa, B KOTOPOM 3aIlMCH OTpaHHYC-
Hbl KOJMYECTBOM CHUMBOJIOB. MHKpOOJIOT MO-
JKET TAKXKE CYIICCTBOBATh KAK COCTaBHAs 4acCTh
COLIMAJILHOW ceTH (Hampumep, MHKpPOOJOr Ha
CTpaHUIC II0JIb30BATES COIUATIBHON CeTH
«BKoHTakTey).

Coyuanvusie cemu TPETOCTABISIOT BO3MOXK-
HOCTB Kak JJISl IyOJUIHOTO OOIIECHNUS (3amncu B
MHKpPOOIIOTe, «HOBOCTHOH JICHTE» U T. 1I.), TaK U
JUTS OOIIEHUS ITOCPEICTBOM JIMYHBIX COOOIIICHIH.
B commanbHBIX CeTSAX CTh IBe OCHOBHBIC TPYIIITHI
KOMMYHUKAIIHOHHBIX WHCTPYMEHTOB: COOCTBEH-
HO KOMMYHHKAIIMOHHBIC U HHTePaKTHBHBIC. KoM-
MYHUKAIIMOHHBIC HMHCTPYMEHTHI TPUMECHSIOTCS
JUTSL 3aITUCH, XPAHCHUS U MPEICTABICHUS Pa3JIny-
HOW MH(pOpPMAIMK B BHJIE TEKCTa, ayIU0, BUICO
WK u300pakeHusi. THTepaKTUBHbBIC HHCTPYMECH-
ThI HYXKHBI IS TIOJICPIKAHKS CBSA3U M B3aUMO-
JICHCTBUS MEXIy OTICIBHBIMHU IOJIH30BATEISIMU
[Tam xe, c. 173—174].

MbI noHMMaeM CEeTeBOM TUCKYpPC Kak 4acThb
HHTEPHET-AUCKYpCa, MPEACTABICHHYIO XaHPOM
CONMANBHBIX ceTel. MccnmemoBanmne KOHIIETTA
“PUB” npoBOAMIOCH HA OCHOBE MaTepualia cooo-
IIEHUN COIMaIbHOU cetn Twitter, T. K. OHA Hau-
0oJiee MOMyJIsIpHA CPEIU AHTIIOA3BIUHBIX TTOIB30-
Bateniell. Kpome Toro, peanusyemslii B paMmkax
JTAHHOHM COIMaJIbHON ceTH (GopMaT MHKpOOIOra
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MIPEOCTaBIISICT MCCIIENOBATEN0 Marepual, 0o-
TaThlii SMOIMOHAIHLHO-OIIEHOYHBIMH aCCOIHAIIH-
SIMH, HEOOXOJMMBIMHU JUUIsI M3YYCHHs KOHILICIITA.
Oo011ee KOJINYECTBO MPOAHATN3NPOBAHHBIX CO00-
IIEHUH paBHSETCS OJHOU ThICSYE, 00BbEM MpoaHa-
JIU3UPOBAHHOTO TekcTa cocTanisieT 148931 3Hak
(119 crpanum).

B namreit pabore [2] ObuIM BBIIENICHBI SIEP-
HBIE CEMBbI, BXOJISIINE B COCTaB JIEKCeMBI “pub” u
ABIIAIONIMECS KIIIOYEBBIMU B TIOHATHHHOW COCTAB-
Jstrome konunenTa: “establishment”, “alcohol”,
“entertainment”, “socializing”. MsI Taxke mpoa-
HaJIM3UPOBAIN 00pa3HO-TIEPIENTHBHYIO COCTaB-
gsomyto konuenta ‘“‘PUB” B cereBoM aHrio-
SI3BIYHOM JJUCKYypCe. BBUTH BBISBIICHBI M TIO/ICUH-
TaHbI HanOoJIee YacTO IIOBTOPSIIOIINECS B TEKCTAX
SI3BIKOBBIE CPEJ/ICTBA, KOTOPBIE 3aTeM OBbUIN TIO/1e-
JICHBI Ha PSIJ] TEMATHUECKHUX IPYII:

e rpynna “Alcohol”, Brio4aromas ynomu-
HaHusl 00 yHoTpeOJICHHM CIHMPTHBIX HAIUTKOB
(364 ynomuHauu);

e rpynma  “Food&Drink”, BKiIrouaroras
YIOMHHAHHUS O TIPHEME MTUIIH 1 0€3aJIKOTOIBHBIX
HanuTKoB (134 ynomMuHanwus);

e rpymma “Social network”, BKIrOUarommas
YIIOMHHAHUSL O Kpyre oOmeHus jozaeil B made
(448 ynoMuHaHHN);

e rpynmna “Activities”, BKIroyaromas ynomMmm-
HaHUS O PA3JIMYHBIX BUJIAX AEATEIHHOCTH B 1ade
(971 ynomwuuanue). Ilpu 3TOM mOIABIISIOLIAS
YacTh BUJOB OTHOCUTCS K HOArPYIIIE pa3Biieue-
nuii (“Entertainment” — 846).

Takum 00pa3oM, BbBIIEIEHHBIC T'PYIIIbI CO-
OTHOCSITCSL C 3JIEMEHTAaMM TOHATHHHOIO KOMIIO-
HEHTa KOHIIETITAa: KPYT OOIIEHHs HAIPSIMYyIO CBS-
3aH ¢ 3NIeMEeHTOM ‘“‘socializing”, Torza Kak rpymma
“Activities” OTHOBPEMEHHO OTHOCHUTCS K dJIEMEH-
TaM “entertainment” u “socializing”, KoTopbIe He-
Pa3pbIBHO CBS3aHBI BHYTPH CTPYKTYpPbI KOHIICTI-
Ta, T. K. BCE BUJIBI JCATEILHOCTH B 11a0€ CBS3aHbI
¢ TIporieccaMy KOMMYHHKAIUH, TPOUCXOJUT 00-
IIEHHE MEXKY JIIOJIbMH, YCTaHABIMBAIOTCS U M0
JIep)KUBAIOTCS PA3IMYHbIE COLMAIbHBIC KOHTAKThI
u cBs3M 2, ¢. 23]. Ilepeiiném k aHaMU3y IIEHHOCT-
HOro KommoHeHTa KoHuenTta “PUB” B ceteBom
AHIJIOSI3BIYHOM JIUCKYPCE.

Benen 3a B.M. Kapacukom, Mbl OHUMaeMm
T10/] IEHHOCTHBIM KOMITOHEHTOM KOHIIENTa HpH-
CylIe OIpPEIEICHHON JIMHTBOKYJIBTYPE OILEH-
Ky U ToBeJeHYecKue HopMbl. Hanbomnee mokasa-
TEJIHBIM CIIOCOOOM BBISIBIICHHS LIECHHOCTHOTO OT-
HOUIEHHsI HOCUTEIIeH SI3bIKa K ()eHOMEHY KOHIIET-
Ta SIBISIETCS aHAIU3 YHNOTPEOJICHUS! OIEHOYHBIX
MIPEANKATOB M MHOM YMOLIMOHAIIBHO OKPAIICHHOW
JIEKCHKH.

MU3BECTHSA BIiy. ®UJOJOI'MYECKUE HAYKH

BouibIiast 4acTh OLEHOYHBIX MPEJAUKATOB, BbI-
JICICHHBIX HAMU B Pe3yJIbTaTe aHaliu3a coooIie-
Huii Twitter, MOKET ObITH YCIOBHO pa3jieiicHa Ha
CJICYIOLIME TPYIIbl, OTHOCSIIHECS: HENoCpe-
CTBEHHO K Maly; K COCTOSHHIO 4YeJIOBEKa, HaXo-
Jiiierocst B nabe; K COCTOSIHUIO YeJIOBeKa, Haxo-
JiiIerocst BHe rnada (e.g. JyMarowiero o rnocerie-
HUH 11ada).

1. IlpenukaThl, OTHOCSIINECS HEMOCPE/-
ctBeHHO K mady (164): our/my/your [pub] (48),
local (39), regular [pub] (17), nice (11), great
(10), perfect (8), fine (5), excellent (4), best (4),
good (4), lovely (3), favourite (3), brilliant (2),
popular (2), traditional (1), wonderful (1), warm
(1), superb (1).

[IprMepHO NOJOBHHY NPHUBEAECHHBIX MpPEan-
KaTOB COCTABJISIIOT IMOJOXKUTEIBHO OKpAaIICHHbIE
npuIaraTebHble, BhIpaXKalolIue 0J00peHue I10-
CETUTEISIMU TOTO WM WHOro nada. MoxHO cka-
3aTh, 4YTO B IEJIOM OpUTAHIIBI PACIIEHUBAIOT
nabbl KakK MOJIOKHUTEIbHOE SIBJICHHE, a PsIJ CO-
OOLICHUH TTOATBEPHKAAET, YTO JJISI MHOTHX JIFO-
el OHM SBJISIOTCSA OJHON M3 BaXKHEHIIHX CO-
CTaBJISIIOIIMX PAJOCTH KHU3HHU, IPH ITOM IOJ-
YepKHUBACTCS 3HAYCHHE Taba UMEHHO KaK MecTa
OOIIeHHsT ¥ pa3BJICUCHUSI, @ HE MUTEHHOTO 3a-
BeneHus. [IpuBenem npumepsl: Echo and The
Bunnymen on the pub jukebox and surrounded
by old friends. These are the days we live for;
CAMRA report: people who visit local pub are
happier, have more friends & are more satisfied;
Key to happiness for over 55’s? A regular pub
lunch; Living near a pub really does make you
happy!; Pubs are hub of any community and we
need to keep them open.

Kpome Toro, BaxkHy10 4acTh NPEIMKATOB CO-
craBisIOT cioBa “local” m “regular”. bpuraHbl
OOBIYHO MOCEMIAI0T KaKOH-THO0 OMpe/IeeHHbIH
nab (regular), craHoBsch 3aBcermarasmu. Kax
IpaBWIo, BBIOOp maba oOyciioBiIeH OO Tep-
PUTOPHAIBHO, T. €. OH PACIOJIOKEH Heroae-
Ky OT MecTa NPOXXMBaHHs YEJIOBEKA WIIN SIBIISCT-
csl eIMHCTBEHHBIM B okpyre (local), nubo ero at-
Mochepoii u obcrtaHoBKOH. PerynsipHo mocerae-
MbIi 1120 B IPE/ICTaBICHUH OPUTAHIIEB CTAHOBUT-
csi «cBouM» (our/my/your), TAYHON TEPPUTOPHU-
eil, BTOpBIM JIOMOM, €ro 3aBCerjaTau CTaHOBSIT-
sl 9aCThI0 0c000i «cembm»: [ feel bad for people
that don’t have a regular pub, how do you know
you 're home?

B cBs3u ¢ 3TUM OpUTAHIBI CPABHUTEIBHO
PEIIKO MCTIONB3YIOT B PeUn Ha3BaHUsI 1ab0B, KOT-
Jla OMMCHIBAIOT CBOM OIBIT MTOCEIICHHUS MTOJJOOHBIX
3aBEJICHUM, CJIOBA «I1a0» C OMPEICICHHBIM ap-
tukiem (e.g. [ went to the pub) wimu xe ¢ IPUTSI-
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JKaTeTbHBIM MecTonMeHueM (e.g. Friends invited
me to our pub) MOCTATOYHO AJISL TOTO, YTOOBI CO-
OeceTHUKY CTallo MOHSATHO, O KaKOM Iade HJeT
peub. Mcmonp3oBaHWe Ha3BaHUI XapaKTEpPHO
7100 JUTS ONMCAHMS TIEPBOTO TIOCELIEHUsI KAaKOT0-
6o naba, 1100 It TaKUX OOJBIIMX TOPOOB,
kak JIOH/IOH, T/ie KOJMYEeCTBO Mab0B MPEBBIIIACT
COTHIO, XOTSI JJaJKE TaM JIFOJIM Yallle BCEro MPeIio-
YHUTAIOT OJIMH 1120, KOTOPBIN OHU MOCENIAIOT Yalle
BCETO.

2. TlpenuKartbl, OTHOCSIIHMECS K COCTOSHHIO
YernoBeka, Haxomierocs B made (121):

® TONIOKUTENbHAs oreHKa (82): happy (15),
having fun (26), excited (3), socialising (32),
cracking (1), being loud and obnoxious (1), being
silly (1), feeling at ease (1), pleased (1), fuck yes
(1);

e oTpuiarenbHas oueHka (39): frustrated
[without alcohol] (35), feel antisocial (3), terrified
[of talking to people] (1).

Takum oOpa3om, mpeobiagaHue MpeauKa-
TOB C IOJOXUTEJIBHON OLIEHKOW MO3BOJISIET HAM
c/lenath BBIBOJI, Y4TO Ma0 B LIEJIOM PaCIICHHBACT-
Cs1 B KAYECTBE MECTa, TPUHOCSIIETO MOJ0KUTEIb-
HBIE MOIMH, B KOTOPOM YEJIOBEK OTAbIXAET, pa3-
BJIEKAETCsI, OOIIACTCS, & TAKXKE MOXKET [TO3BOJIUTH
cebe BecTH ce0sl pacCKPEIIOIICHHO U JIaXKe HepH-
JMYHO C TOYKH 3PEHUSI HOPM IIOBEJCHUS, IPHU-
HATBIX B KOHCEPBAaTHBHOM M CKOBaHHOM OpH-
TAHCKOM OOIIECTBE, Ha YTO TaKKEe YKa3bIBaeT
K. ®oxc, yTBepkaas, kK mpuMepy, 4to mad sBis-
€TCsl €IMHCTBEHHBIM MeCTOM B BenukoOpuranumy,
rJie IpUeMJIeMO HAaYWHATh PAa3roBOP C HE3HAKO-
MBIMH JIFOZBMH, JIaXKe HEe OyIy4H MpeCcTaBiICH-
HBIMH JpyT apyTy [7, . 89].

Briaenennble npeaukaTel ¢ OTPULATENBHON
OLICHKOM TJIABHBIM 00pa30M OTHOCSITCS K CHUTya-
LUSIM, B KOTOPBIX YEJIOBEK UCIBITHIBAET HEMIPUSIT-
HBIE YMOIHH B 11a0e, Oy 1y4H BIHYKICHHBIM OTKa-
3bIBaTh ceOe B ankorose (Bo Bpems Dry January).
OTO IMOKa3bIBAET, C OJHOW CTOPOHBI, TPAIMIIU-
OHHYIO aCCOIIMATHBHYIO CBSI3b «I1a0—aJKOTOJIbY
B TIPE/ICTABICHUM OPUTAHIIEB, BCICICTBUE KOTO-
pOM B NOJOOHBIX CUTyalMUsIX JIOJH YYBCTBYIOT
HEXBaTKy Ba)KHOMU cocTasJstomieit. C npyroii cTo-
POHBI, (haKT TOTO, YTO JFOJIU MPOJIOIKAIOT MOCe-
aTh Ma0bl, HECMOTPSI HA TO, YTO OTKA3bIBAIOT-
Cs OT YHOTpEOJICHHs AKOTOJBHBIX HAIUTKOB,
YKasbIBaeT Ha TO, 9TO KOMITOHEHT “‘alcohol” oT-
XOJIUT HA BTOPOH IUJIaH, yCTyIask KOMIIOHEHTAM
“socializing‘ n “entertainment”.

OcraBimecs 4eTelpe NMpeAnKaTa ¢ OTpHLa-
TEJILHOHM OIICHKOW 0003HAYaloOT CHUTyallMH, B KO-
TOPBIX YEJIOBEK CTPaaaeT OT HEOOXOAMMOCTH 00-
IaThCs C APYTMMU JIFOABMH B n1abe, HeCMOTps Ha

SA3bIKO3HAHUE

IUIOXO€ HACTPOEHHE, YTO SPKO MOKA3bIBACT, YTO
00IIIeHHE HE TOJIBKO BO3MOMKHO KaK OJIMH U3 BapH-
AHTOB BPEMSIIPEIIPOBOXK/ICHHUS B 11a0€, HO U 0KH-
JlaeTcst OT JIIoJAeH, mpumeamux cioxa. [lo mgan-
HbeiM K. Dokc, JaHHOE MpaBUIIO OCOOCHHO BaXk-
HO JUIs 3aBcerjaraeB, He MMEIOIIUX MpaBa u3oe-
JKaTh XOTs Obl CAMBIX KPATKUX IIPUBETCTBUH U 00-
MEHa PEIUIMKaMH1 C XO35MHOM 11a0a 1 APYTUMH 3a-
BCErIaTassMU HE3aBUCHMO OT CTEIICHH YCTaOCTH
Y TUIOXOTO HacTpoeHwus [6, ¢. 73].

3. Ilpenukarel, OTHOCAIINECS K CUTYalllH, B
KOTOPOH YeIIOBEK HAXOUTCS 3a MpejieaMu mada
(40): bored (9), bored as fuck (1), miss [going to
the pub] (10), tired (3), looking forward to (8),
want to go [to the pub] (3), desperately want to
go [to the pub] (1), want to be in [the pub] (1),
want to get drunk (1), want to spend time with my
friends [in the pub] (2), want to play games [in
the pub] (1).

Takum 00pa3oM, OTCYTCTBHE BO3MOXKHOCTH
nocenare 1mad OLIEHUBACTCS AHTIMYaHAMH Kak
CHUTyalysl, B KOTOPOI OHU JIMIIEHBI TPEX OCHOB-
HBIX KOMIIOHEHTOB: pa3BJICUYeHHUs, OOILICHUS U ajl-
KOTOJIsI, YTO MIPUBOJIUT K CKyKe U Tocke. [Ipu aTom
aHIIIMYaHe BOCHPUHHUMAIOT 11ad KaK MecTo, I0-
3BOJISIOINEE MM OTIOXHYTh M PAcCIaOUThCs I0-
cie Tshkesioro aus. [puBenem npumepst: So tired
right now, nice little Friday night trip to the pub
for a catch up!; So I've decided to eat at the pub
tonight because I'm tired and lazy. And I deserve
some socializing; After a very intense day of
training, I definitely deserved that massive meal...
and dessert...and pub trip.

B m0060ii KynbType CymecTBYIOT 0cOObIe He-
TJIACHBIE COLMATIbHBIE HOPMBI, JCUCTBYIOIIUE B
MUTEHHBIX 3aBEJICHHUSX W PETYJIHUPYIOIIUE MOBe-
neHne ux nocerurteneil. [loqoOHbIe HOPMEI Kaca-
I0TCsI HanbOJIee YacTO 3aKa3bIBAEMbIX HAIUTKOB
U e/Ibl, BpEMEHHU TIOCEIICHUsI 3aBe/ICHHUS, JIIO/ICH,
B KOMIIAHUU KOTOPBIX MPOBOJIMTCS BPEMsI, & TaK-
K€ HETIOCPEICTBEHHOTO TIOBEJICHHUS JII0/IeH B 3a-
BejieHuH. JlaHHbIC HOPMbI MOTYT TaK:KE BAPbUPO-
BAThCSl BHYTPH OJHOM KYJIBTYPHI B 3aBUCUMOCTH
OT COITMAJILHOTO cTaTyca ueioBeka [8, ¢. 7].

Tak, TpaAMIIMOHHBIMU 1 HaKOOJIee MOMYJISpP-
HBIMH HAIIUTKAMU B 11a0€ SIBJISIIOTCS IMBO U DJlb,
YTO TAKXKe MOATBEPKIACTCS] YMCICHHBIMH MOKa-
3aTelisiMM YIIOMUHAHUS JTaHHBIX CJIOB B MpOaHa-
JTU3UPOBAHHBIX COOOIIEHISIX. 3aKa3bIBaTh HAITUT-
KU B mabe MPUHSTO MOCPEICTBOM TaK Ha3bIBac-
MBIX «payH0B» (rounds), T. €. €CII B KOMITaHHH
Oosiee ByX YeJIOBEK, TO OHHU IUIATSIT HE IO OT-
JICIBHOCTH, @ OJIMH U3 HUX MJCT K OApHOI CTOM-
K€ U JeJaeT 3aKa3 Ha BCIO IpyIny. 3aTeM, Kor-
Jla HAITUTKK BBIMUBAIOTCS, CIEIYIOMINH YEIOBEK
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13 rpynmbl NOKynaer ouepenHoil payHa. Ilpuse-
nem ipumepsl: [ went 30 rounds with four people
today on pub,; ~up in the pub again. The same pub
that where I had met Milah. I sat down with my
crew and ordered a round of drinks; I told the
boys at the pub that the first thing I will do if [ win
the lottery is buy a couple of rounds...

Taxxke BO3MOXKHO BBIZICIHTH OCOOYIO OpH-
TaHCKYIO Tpamuiuio “pub crawl” («moxox mo mna-
6am»), XapaKTepHYI0, TJIABHBIM 00pa3oMm, JJIs MO-
noxoro HaceneHusd. CyTb e€ 3aKioyaeTcs B TOM,
YTO TPYIIa JIIOACH B TEUCHHE OJHOrO Beyepa I1o-
CellaeT HeCKOJIbKO MaboB oauH 3a ApyruM. Ilo-
JOOHBIE TTOXO/BI MOTYT YCTPAMBATHCS CAMOCTOS-
TEITLHO WU OBITH CIIELHAIBHO OPraHU30BaHHBIMH
(B TaKOM CITy4ae OHU BKIIFOYAIOT B Ce0s1 JONOJIHU-
TEJIHBIC MEPOIIPUSATHS U 32 HUX MOXKET B3UMaTh-
csi tuata). Tarxke NPOBOAATCS TEMAaTHYECKHe
pub crawls, moapasymeBaroiue OMpeaeICHHbIC
Jpecc-koj U moBeneHue. [IpuBenem npumepsr:
Pub crawl with the boys Lt looking forward
to the Friday Pub Crawl!; What can I wear for
this 90s pub crawl??? Hmmmm, ...when you
spend your entire paycheck on pub crawl tickets
:-) #priorities.

W3HavanpHO mab mpeacTaBisl coOOM 3aBe-
JICHUe, MIpeIHa3HaYaBLIeeCs JIMIIb JUIS POJAKH
U PacIUTHS AJIKOTOJBHBIX HAIUTKOB, OJHAKO CO
BpEMEHEM TNpHOOpEN Apyrue BaskKHbIC (YHKIUH
(conmanuzanusi W pas3BICUCHHUs), KOTOpPbIE II0-
CTEIICHHO CTaJM UIPaTh MEPBOCTEIICHHYIO POJIb
Juis OputaHueB. B Hacrosiiiee Bpemst JIFOAM MO-
I'yT HOCeNaTh 1nad, He 3aKa3bIBasi IPU ATOM AJIKO-
royibHbIX HanuTkoB. [IpuBenem mpumepsi: Non-
drinkers can be regular pub visitors, Two of my
regulars are doing #DryJanuary. But they are in
the pub socialising with soft drinks in hand, not
staying in and feeling sad; Am pleased to say I've
stuck to @dryjanuary despite being in the pub all
night.

XoTsi mozoOHasi CHTyalMs MOXET pasJpa-
JKaTh HEKOTOPBIX Hanbojee KOHCEPBATHBHBIX
oputanues (What sort of a cunt goes to a pub and
asks for alcohol free anything? Should be barred
for life), B enom 3T0 IPOUCXOJUT JIOBOJBHO Ya-
cT0. bpUTaHIbl MPUXOAAT B 1Mad, 4ToOBI Moobe-
JaTh WIN IIOY)KHHATh, OCOOCHHO B BBEIXOJHBIC
JIHU, YCTPauBalOT CeMEIHBIC BCTPEYH, NPUBOIAT
¢ co00i1 eTeit.

Bnaronmaps cBoe#t BakHEHIIEH QyHKIIUH CO-
UaNu3aluy 1Mad SBISETCS MECTOM, IIE JIIOAU
3aBOJISIT HOBBIE 3HAKOMCTBA, BCTPEYAIOT HOBBIX
npy3el, BIroOsroTes. [1o MaHHBIM CTaTHUCTHKH,
27% OpuTaHIIEB BCTPEUAIOT CBOKO BTOPYIO MOJIO-
BUHY UMEHHO B nade [7, c. 329]. [IpuBenem npu-

MU3BECTHSA BIiy. ®UJOJOI'MYECKUE HAYKH

Mepel: Met my other half of 9yrs as she served at
the pub run by a local trader we’d drink in after
work; 50 years ago, I met a pair of sisters in my
local pub, I started dating the younger one on a
Thursday, we went to the pictures every week; 1
met my husband at the pub when [ asked him if he
wanted to get in on a 2-for-1 burger deal. He told
me he was a vegetarian, 60 years of marriage for
Eddie & June, celebrating in the pub where they

first met! How lovely E..

3HaynTeNbHAS YacTh OOIIEHHs B rmade mpu-
XOIuUTCs Ha 3aBcernaraeB (regulars). x moBene-
HHE TaKXKe UMeeT CBOM 0coOeHHOCTH. Tak, pery-
JISIPHBIC TIOCETHTEIIM XOPOLIO 3HAIOT JIPYT JApYra,
MIPUBETCTBYIOT XO03sMHA 1Mada M OCTaJbHBIX 3a-
BCET/1aTaeB 110 UMEHH, a BHOBb IPHIIEIINH, KaK
MPaBUJIO, HE YCIIEBAET AONTH O OapHOW CTOMKH,
KaK eMy y)Ke HaUMHAIOT HaJIMBATh €ro JFOOMMBIN
HaruToK. [IpuBenem mpumepst: You know your
a regular to a pub when you don’t even order a
drink you just sit down and they put a pint right
in front of you; When you begin to realise who the
regular drinkers are in a pub, you know you're
one of them; You know you re a regular at a pub
when the owner knows your name and the first
pint is on the house.

[Tpn aTOM BO MHOTHX 1Mabax 3aBceraaTan mo-
Jy4aroT ocoOble po3BHIIa (nicknames) B 3aBHCH-
MOCTH OT CBOMX OCOOBIX YEpT XapakTepa, BHEll-
HOCTH, TOBEJEHHUs MO0 K€ W3-3a KaKOW-TH0O0
CMEUIHOM CUTYyalluu, B KOTOPOU T€ KOIZa-TO OKa-
3anuck. Co BpeMEHEM IPO3BHIIA MOTYT MEHSTh-
ca. [IpuBenem npumepst: @shaunwkeaveny used
to drink in a pub that had regulars named Dave
the Drink (12 pints a night) and John the Post (a
postman). Imaginative;, Only been working in the
pub for just over a month and the nicknames the
regulars have are something else!; I made a friend
at the pub today on the sands! The bar staff and
£h‘e regulars call him Sweaty Bum Rape George
[N

Takum oOpazom, Mpu aHau3e HEHHOCTHO-
IO KOMIIOHEHTa KOHIEeNTa ObLJI IPOBE/ICH aHAIN3
ynoTpeOIieH s B COOOICHUSIX OLIEHOUHBIX MPE/In-
KaTOB ¥ MHOI SMOIIMOHAIBHO OKPAIICHHOH JIeK-
CHKHU. Bpinenennble npequkaTel yCIOBHO pasfe-
JIeHBI Ha CIIEIYIOIINE TPYIIIbI, OTHOCSIINECS: He-
MTOCPENICTBEHHO K 1mady (164); kK COCTOSHUIO YeTo-
Beka, Haxoamerocs B mabde (121); k cutyarnmu, B
KOTOPOIi 4eJIOBEK HaXOJHUTCA 32 MpeAeiaMu mada
(40). TIpeoGnananme NPeANKATOB C MOJIOKNUTEIb-
HOH OLIEHKOH MO3BOJISICT HaM CJIEJIaTh BBIBOI, YTO
na0d B LIEJIOM PAaCIEHUBAETCSl B KA4eCTBE MecTa,
MPUHOCSIIIIETO TOJIOKUTEIbHBIE 3MOLUH, B KO-
TOPOM YEJIOBEK OTABIXAeT, pa3BiieKaercs, olra-
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eTcs, a TaKkKe MOXKET MTO3BOJINTH ceOe HapyIaTh
CTPOTHE HOPMBI ITOBEACHUSI, TIPHHATHIE B KOHCEP-
BaTMBHOM OpuTaHckoMm obmiectse. [Ipn aToM OT-
CYTCTBHE BO3MOKHOCTHU IOcemars nadsl pacle-
HUBAETCS aHTJIMYaHAMHM KaK CUTYaIHs, B KOTOPOH
OHU JIMIIEHBI TPEX OCHOBHBIX KOMITOHEHTOB: pa3-
BJICYCHUSI, OOLICHUS U aJIKOT'0JIS, YTO TIPUBOJAUT K
CKyKe M Tocke. B cBoro ouepenp, Gpakt Toro, 4ro
JIOAM TIPOAOJDKAIOT TMOCeuaTh Madbl, HECMOTPS
Ha OTKa3 OT YHNOTPeOICHUs AJIKOTOJIbHBIX HAINT-
KOB, yKa3bIBaeT Ha TO, YTO KOMITOHEHT “‘alcohol”
OTXOJUT Ha BTOPOH IUIAH, YCTyIas KOMIOHEHTaM
“socializing” u “entertainment”.

[TpoBeneHHbI aHANM3 IO3BOJSIET HAM 3a-
KJIFOUUTB, YTO 1Mad JCHCTBUTEIBHO SBISIETCS He-
OTHEMJIEMOH U OJJHOM M3 Hanbosee 3HAYUMBIX CO-
CTaBJSIIONIMX OPUTAHCKOM KyJIbTYyphl U 00pasyer
B CO3HaHMM HuTenel BennkoOpuTaHuu ocoOblit
JIMHTBOKYJITYPHBIH KOHIIETIT.
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Value component of the concept “PUB”
in the network English language
discourse

The article deals with the component structure of
the concept “PUB” in the network English language
discourse. The network discourse is interpreted as
a part of the Internet discourse represented by the
genre of social networks. The content of the value
component of the concept “PUB” is analyzed. The
classification of evaluation predicates marked out in
the messages in the Twitter network is represented
in the article. The prevalence of predicates with
positive evaluation is revealed.

Key words: concept, concept “PUB”, discourse,
network discourse, value component of the concept,
evaluation predicate.
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